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Show Them the Real You

For interior designer Barbara Lewis, with design studios based on L9n9

Island, NY, and in Stamford, CT, serving affluent clients goes hand in :

hand with the visibility and validation that comes along with high-profile

showhouse work. ;

“Unless it's a direct referral, people interested in working with a designer

start off by Googling names and looking at your website. So, you have to
have a cohesive, easy-to-navigate website today that's packed with really
wonderful photography that shows off your work,” she says. “But showhouse
projects take you beyond taking your personal work and putting it up on a
website. It's a seal of approval that someone else thinks enough of you to
have you be a part of their show, to help them look good.”

Most recently, Lewis was a featured designer for the prestigious
Rooms With a View at the Southport Congregational Church,
where she created a classic, yet current, entry vignette inspired
by Albert Hadley. (Hadley himself was a church member and until
his death served as the show's honorary chairman.) Founded 25
years ago, past designers associated with the annual fundraiser

have included Bunny Williams, Thom Filicia, Charlotte Moss and
Alexa Hampton, among others.

Interior designer Barbara Lewis says you shoul
have a cohesive, easy-to-navigate website pact

with wonderful photography of your work.
The same month, Lewis was also a featured designer at Holiday
House New York, where she created a bar lounge inspired by the Café

; : hire a true designer — and | think to some extent this is true
Society of 1960s Manhattan. This, on the heels of the critical acclaim she hospitality as well — is a person who has the capacity to give the
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to the ;mportatnce of P;aV}ng Fthe rlghht contract. Elthler they are going to “IIthink one of the things my clients value most agbout working with me
agree to your terms and sign it, or they're not your client,” she says
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Inman concentrates mainly on that secltor ) After | practiced for about 10 years and had all these issue® comé
these days. But the designer still has his ok that teach you lessons,” he shares, “I developed a certain degre® ow
hand in whole-house projects, typically wh wisdom about the process of how to ’deliver design to clients a" howle
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